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Use previously experienced 
local climate events as entry 
points for discussion about 
wider climate impacts

Tailor messages to people’s 
emotional experiences so 
they can envision climatic 
changes and consquences
EG. USING SCENARIOS, NARRATIVES 
AND REAL-WORLD ANALOGIES

This document is an output from the Weather and Climate information Services for Africa programme (WISER), which is funded by the UK Department for International Development (DFID). However, the views expressed and 
information contained in it are not necessarily those of or endorsed by DFID, which can accept no responsibility for such views or information or for any reliance placed on them. This publication has been prepared for general 

guidance on matters of interest only, and does not constitute official advice. No representation or warranty (express or implied) is given as to the accuracy or completeness of information contained in this publication. 

For more information please see more detailed reports at www.metoffice.gov.uk/about-us/what/working-with-other-organisations/international/projects/wiser/transform

RECOMMENDATIONS TO NATIONAL METEOROLOGICAL SERVICES FOR ENHANCING UPTAKE OF CLIMATE SERVICES:

Continue to strengthen local and international partnerships to build capacity in 
developing forecasting products, user-focused products and communication

Act as intermediaries through which decision-makers can access climate change 
projections produced through a variety of international and regional modelling centres

Develop country-specific guidance for how to use and apply these climate change 
projections, co-producing the guidance through user-producer dialogues

Act as hubs for the centralised generation/storage of projected impacts information, 
produced through consultation with sector-specific experts

Continue to improve the supply of observed and seasonal climate information, 
including integrating indigenous knowledge alongside more scientific knowledge

Localise climate products, to provide climate information at finer spatial resolutions for 
more targeted action

Continue making more types of climate information available, and “advertising” their 
availability
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DESIGN FOR 
PSYCHOLOGICAL CLOSENESS

LEVERAGE RISK PERCEPTIONSLEVERAGE SOCIAL NORMS

TAKE INTO ACCOUNT 
PERSONAL VALUES

LEVERAGE
SOCIO-DEMOGRAPHICS

Get endorsements from public 
figures for use of climate services

Host interactive group 
experiences to highlight the use 
of climate services amongst 
other groups or people

Highlight frequency of desired 
climate services behaviours
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Highlight what other similar 
groups are doing in terms of 
climate services use

self enhancing self transcending

oldergender more educated

EG. TRADITIONAL AUTHORITIES IN RURAL 
AREAS, RELIGIOUS LEADERS IN 
RELIGIOUS COMMUNITIES

EG. DISCUSSIONS, DRAMA SKITS, 
SIMULATED SITUATIONS

80% 
of urban
planning 

professionals...

Many African 
cities are...

Target older policy influencers (when 
the main social norm is to take action 
on climate change) because they are 
more likely to follow the social norm

Work closely with women who are 
already part of the policy influencer 
community because they have lower 
self-enhancing values, and are 
therefore more likely to act on climate 
change regardless of the social norm

Educate policy influencers about 
climate change and climate services
EG.THROUGH TARGETED SHORT COURSES

Provide different timescales, 
impacts and solutions together

Provide information visually

PROVIDE SHORT-TERM 
FORECASTS AND LONG-TERM 
PROJECTIONS. INCLUDE IMPACTS 
AND PROPOSED SOLUTIONS

EG. INFOGRAPHICS OR MAPS

FOCUSED ON THE SELF, EG. CARING 
ABOUT POWER OR SUCCESS

 FOCUSED OUTSIDE OF THE SELF, EG. CARING 
ABOUT THE ENVIRONMENT OR EQUALITY

TAILOR TO PERSONAL 
EXPERIENCE OF EXTREME 
WEATHER EVENTS

Deaths from 
Malaria may 

rise, unless...

Frame information in terms of 
losses that may result from 
climate change and highlight 
the potential for action

(less likely to take climate action)

Adherence to norms of taking climate action Greater risk perceptions drive climate action 

Psychological closeness increases risk perceptions

Personal experience increases psychological closeness

ACTIONfor

(more likely to take climate action)


